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As	an	author,	one	of	your	primary	goals	is	to	get	your	book	into	the	hands	of	as	many	readers	as	
possible.	Considering	Amazon	makes	up	about	80%	of	the	overall	book	market	in	the	US,	and	about	
90%	of	the	ebook	market	in	the	US,	it	makes	good	sense	to	start	by	putting	your	book	on	Amazon.		
	
Our	goal	is	to	have	a	finished	product,	published	on	Amazon,	with	professionally	edited	content,	a	
professional-quality	cover,	and	a	growing	collection	of	reviews.	
	
You’ve	planned	and	outlined	a	gripping	story,	you’ve	written	the	best	story	you	can,	you’ve	edited	
the	story	to	the	best	of	your	ability	and	then	had	it	professionally	edited.	You’ve	written	an	excellent	
tagline	and	blurb	for	the	book.		
	
It’s	time	to	upload	your	book	to	Amazon,	where	you	can	make	it	available	to	the	world.		
	

Why	put	your	book	on	Amazon?	
If	you	are	using	your	book	as	a	reader	magnet	(to	promote	a	series	and	to	get	subscribers	for	your	
author	email	newsletter),	you	DO	NOT	have	to	publish	your	book	on	Amazon.	You	can	use	
Bookfunnel	to	distribute	your	book	to	your	Advance	Reviewer	team	and	for	joining	multi-author	
promotions	to	get	new	readers	(new	subscribers	to	your	email	newsletter).		
	
However,	even	if	you	are	using	your	book	as	a	reader	magnet,	you	can	still	put	it	up	for	sale	on	
Amazon	(although	you	cannot	enroll	it	in	Kindle	Unlimited	if	you	are	giving	away	free	ebook	copies	
elsewhere).		
	
With	your	book	on	Amazon,	you	can:	

- Sell	your	book	on	Amazon	(for	99¢	or	for	$2.99	or	more,	depending	on	the	book’s	purpose)	
- Make	your	book	free	on	Amazon	(to	get	readers	into	your	series	or	stand-alone	books)	
- Start	getting	reviews,	which	boosts	your	credibility	as	an	author	
- Start	building	up	your	Amazon	presence	(once	you	have	at	least	one	book	published,	you	can	

create	your	Amazon	Author	Page).	
- Join	multi-author	retail	sales	(even	if	your	book	is	free	on	Amazon)	in	Bookfunnel.	

	

Items	needed	to	publish	your	Kindle	eBook	on	Amazon	
- Your	eBook	file	(in	EPUB	format)	
- Your	eBook	cover	image	(JPEG	format)	
- Your	tagline	and	book	description	
- Seven	Keyword	Phrases	(more	on	this	later)	
- Three	Categories	(more	on	this	later)	
- Your	plan	for	pricing	the	Kindle	book.	

	

Items	needed	to	publish	your	Print	Book	on	Amazon	
- Your	print	book	file	(in	PDF	format).	
- Your	print	book	cover	image	(PDF	format).	Includes	the	spine	and	back	cover.	
- Same	Keyword	Phrases	and	Categories	from	above	(more	on	this	later)	 	



Set	up	your	Amazon	KDP	Account	
KPD	(Kindle	Direct	Publishing)	is	Amazon’s	publishing	service	for	Kindle	eBooks	as	well	as	print	
books.	You	have	to	have	account	before	you	can	publish	on	Amazon.	
	

Sign	up	here:			https://kdp.amazon.com	
	

	
	
As	you	would	expect,	in	order	to	sell	books	on	Amazon,	you	will	have	to	enter	some	tax	and	
financial	information.	For	example,	your	bank	routing	information	for	direct	deposit	of	royalties.	
Fortunately,	those	are	all	one-time	tasks!	
	
Once	you	have	a	KDP	account,	you	have	the	POWER	TO	RULE	THE	WORLD!!	Okay,	maybe	that’s	an	
exaggeration,	but	it	is	amazing	to	have	to	power	to	control	every	aspect	of	your	own	writing	career,	
right?	That’s	why	Indie	Publishing	is	so	awesome!	
	
So…	go	ahead	and	sign	in	to	your	KDP	account.	Once	you’re	signed	in,	at	the	top	of	your	screen	you	
will	see	these	main	areas	of	the	site.	

	
	
	
	
	

	
	 	

This	is	where	you	
create	your	
books.	

This	is	where	you	keep	
track	of	sales,	KU	page	
reads,	and	much	more	

https://kdp.amazon.com/


Go	to	your	Bookshelf	
	

	
	
	
Here	you	will	find	your	previously	published	books.	This	is	create	new	books	and	change	various	
aspects	of	previous	books.	You	can	change	the	Keyword	phrases	and	the	Categories.	You	can	
upload	a	new	cover.	You	can	upload	a	new	interior	file	(for	example,	after	you	have	corrected	
some	typos,	changed	the	front	or	back	matter,	or	any	other	changes	to	the	book’s	content).	You	can	
also	change	the	book’s	price	whenever	you	want	to.	
	
When	you	are	ready	to	create	your	new	book,	click	Create	a	new	title	or	series.	
	

	
	
	
	
	
	
	
	
	
	

	
	
	



	
You	will	then	see	the	four	main	choices.	Normally,	when	publishing,	you	would	create	the	Kindle	
ebook	first.	Once	the	ebook	is	complete,	then	you	can	create	the	print	book	(assuming	you	intend	to	
make	a	print	version).	
	

	
	
	
	
	
	
	
At	the	top	of	the	next	page,	you’ll	see	headers	for	the	three	main	pages	for	creating	your	ebook:	
	
	

	 	



Kindle	eBook	Details	
This	page	has	all	the	basic	information	for	your	book.	The	first	item,	Language	is	a	given,	right?	
	

	
	
Type	in	your	Book	Title.	Be	careful	to	get	it	exactly	the	way	you	want	it!		
	
Here	are	some	things	to	keep	in	mind:	
	
First,	I	would	avoid	the	Subtitle.	Your	title	will	look	better	if	you	put	everything	in	the	main	Book	
Title.	Some	authors	like	to	include	important	keywords	in	their	titles,	which	may	make	it	easier	for	
readers	to	find	their	books.	Here	are	a	few	examples	of	that	approach:	
	

	
	
	 	



I	do	this	for	my	box	sets…		
	

	
	
	
…but	not	so	much	for	the	individual	books:	
	
	

			 	
	
	
	
If	you	are	writing	a	series,	next	you	can	fill	in	the	Series	box.	IMPORTANT:	When	you	enter	the	
series	name	and	number,	Amazon	will	put	that	information	in	parentheses	after	the	book	title	(like	
you	see	for	Genesis	Sequence	above).		
	

	



	
Next	is	the	Edition	Number.	Usually	you	will	leave	that	blank.	
	

	
	
Fill	in	the	Author	name.	If	you	want	your	middle	initial	to	show	up,	like	I	do,	you	need	to	put	it	in	the	
first	box.	
	

	

	
	
There	is	a	Contributors	box,	but	you	won’t	need	that	unless	you	have	a	co-author.	
	

	

	
Next	is	the	box	for	your	Book	Description.	This	is	extremely	important!	
	

	
	

	
	
Writing	a	good	tagline	and	blurb	(description)	is	skill	in	itself,	and	we	have	discussed	this	at	length	
in	other	session	(see	the	handout	in	the	Resources	page	on	our	website).	
	
Your	book	description	is	what	people	see	on	your	book’s	Amazon	product	page.	
	



Publishing	Rights.	Easy…	if	you	wrote	the	book,	select	the	first	choice.	
	

	
	
	

Next	is	a	box	for	Primary	Audience.	Under	Sexually	Explicit	Images	or	Title,	select	No.	
For	Reading	Age,	I	don’t	recommend	doing	this	unless	you	are	targeting	your	book	specifically	to	a	
young	audience.	In	my	case,	even	though	I	want	to	target	Young	Adult	readers	with	many	of	my	
books,	I	also	want	to	target	adults,	so	I	never	to	fill	this	in.	
	

	
	
	
Primary	Marketplace.	If	you	are	in	the	United	States,	select	Amazon.com.	
	

	
	
	
Now,	it’s	time	to	choose	your	Categories.	These	are	important	because	they	help	people	find	your	
book	when	they	are	browsing	by	category	(instead	of	searching	by	keyword).	You	can	only	choose	
three	categories	in	this	screen.	This	is	important,	so	be	sure	to	choose	categories	that	actually	fit	
your	book.	
	

	
	
	
	 	



Now,	it’s	time	to	type	in	your	Keywords.	This	is	even	more	important	because	this	determines	how	
easy	it	is	for	readers	to	find	your	book	when	they	type	search	words	in	the	Amazon	search	bar.	
There	are	numerous	tricks	for	coming	up	with	good	Keywords.	Usually	authors	start	by	going	to	
Amazon	and	typing	in	some	keywords	in	the	search	box,	as	if	they	are	searching	for	their	own	book.	
Then	they	will	see	actual	search	terms	pop	up	as	they	type.	These	are	actual	search	terms	people	
use,	and	you	can	copy	and	paste	them	in	for	your	book’s	keywords	on	your	KDP	page.	
	

	
	

	
The	above	are	keyword	phrases	I	got	using	a	software	program	called	Publisher	Rocket.		
	
	
Pre-order.	If	you	plan	to	make	your	book	available	for	purchase	before	the	planned	release	date,	
select	the	second	choice	here.	This	is	something	I	do	with	all	my	novels.	As	soon	as	you	have	your	
book’s	ebook	cover	and	the	blurb,	you	can	go	ahead	and	put	it	up	for	Pre-order.	Just	be	sure	to	
choose	a	realistic	publishing	date!	Give	yourself	plenty	of	time	to	get	the	book	ready.		
	
Or,	if	the	book	is	completely	ready	now,	you	can	select	the	first	choice.	
	

	
	
Click	Save	and	Continue	to	go	
to	the	next	page:		
	
	
Now	you’re	on	the	Kindle	Ebook	Content	page.	The	first	thing	you	do	here	is	upload	your	eBook	file	
(The	EPUB	file	your	created…	remember,	we	looked	at	how	to	do	that	a	previous	session.	See	the	
handout	in	the	Resources	page	on	our	website).	
	
Notice	that	it	asks	if	you	want	to	enable	DRM	(Digital	Right	Management).	I	never	do	this	because	it	
can	cause	problems	with	some	book	reader	devices,	and	I	don’t	waste	time	worrying	about	people	
pirating	books	(it’s	really	easy	to	do	anyway,	so	you	cannot	stop	it…	all	you	can	do	is	decide	not	to	
waste	time	worrying	about	it…	DRM	cannot	stop	it	either).		
	



	
	
	

Upload	your	properly	formatted	eBook	EPUB	file.	It	will	take	a	minute	or	two	to	process	the	file,	
then	you’ll	see	a	message	like	this:	
	

	
	
Next,	upload	your	eBook	cover.	This	is	the	rectangular	JPG	file	you	received	from	your	cover	
designer.	It	needs	to	be	at	least	2,500	pixels	tall.	
	

	
	
	

	
	

When	it’s	done,	this	is	what	you	will	see:	
	

	 	

You	have	your	
own	cover	image,	
so	select	this.	
	
Then	upload	
your	JPG	cover	
image.	



AI-Generated	Content.	This	is	for	data-collection	purposes	only.	Do	not	select	Yes	if	you	use	AI	tools	
for	brainstorming,	outlining,	inspiration,	or	marketing.	In	other	words,	they	are	not	talking	about	
assistive	AI.	They	want	to	know	if	you	used	AI	to	actually	write	your	book	or	create	the	entire	images	
in	the	book.	Almost	always,	you	would	select	No.	
	

	
	
Use	the	Online	Previewer	to	check	it	out	and	make	sure	everything	looks	good.	
	

	
	

	

	
	
If	everything	looks	good,	click	Back	in	the	upper	left	to	go	back	to	the	previous	screen.	
	



Kindle	eBook	ISBN.	Not	necessary.	Ebooks	do	not	need	an	ISBN,	so	you	can	skip	this.	If	you	are	
creating	a	print	book	instead,	you	can	simply	select	the	choice	for	getting	a	free	ISBN	from	Amazon	
for	your	print	version.	Or,	you	can	purchase	your	ISBN	online	from	Bowker	
(https://www.myidentifiers.com)	and	then	enter	your	purchased	ISBN	here.	When	I	publish	my	
print	books	on	Amazon,	I	simply	use	the	free	ISBNs	they	provide.	
	

	

	
	
Accessibility	Features.	This	is	relatively	new.	It	only	applies	if	you	have	images	in	the	interior	of	your	
book.	If	you	don’t	have	any,	you	can	select	None	or	I	don’t	know.	
	

	
	
	
	
Click	Save	and	Continue	to	go	on	to	the	third	page,	Kindle	eBook	Pricing.	
	
	

	
	
The	first	choice	in	this	page	(see	image	above)	is	to	Enroll	in	KDP	Select	(Kindle	Unlimited).	This	is	
Amazon’s	subscription	service,	in	which	authors	get	paid	for	each	page	that	is	read.		
The	majority	of	my	income	is	from	Kindle	Unlimited,	so	I	enroll	most	of	my	books	in	KU.	
	
IMPORTANT:	This	example	is	for	a	reader	magnet,	in	which	I	will	give	away	thousands	of	free	
copies	of	the	ebook	(using	Bookfunnel	and	on	my	website),	and	so	I	CANNOT	enroll	this	book	in	
KDP	Select!	If	you	enroll	a	book	in	KDP	Select,	you	cannot	sell	or	give	away	the	eBook	on	any	other	
site.		



	
	
For	Territories,	select	Worldwide.	
	

	
	
Royalty	and	Pricing.	The	price	you	set	for	your	book	should	depend	on	a	number	of	factors.	It	
depends	what	your	goals	are	for	the	book.	For	example,	if	it	is	a	prequel	you	are	using	as	a	reader	
magnet	versus	one	of	the	novels	in	your	series.	
	
NOTE:	If	you	price	your	book	below	$2.99,	you	only	make	35%	royalties.	If	you	price	it	at	$2.99	up	
to	$9.99,	you	make	70%	royalties.	So,	if	you	are	publishing	a	book	to	make	money	from	direct	sales	
(rather	than	the	indirect	sales	of	a	reader	magnet),	then	ALWAYS	price	it	at	$2.99	or	above!	
	

	
	
	
Click	Publish	Your	Kindle	eBook.	That’s	it!		
	

	
	
Your	Kindle	ebook	will	be	available	for	sale	usually	within	24	hours.	You	are	published!!	
	 	



Publishing	the	Paperback	Version	of	your	Book	on	KDP	
	
Publishing	the	print	version	of	your	book	is	very	similar.	You	will	have	the	same	three	pages	for	
setting	up	the	book:	
	

	
	
Everything	on	the	Paperback	Details	page	is	the	same	as	for	the	Kindle	Ebook	Details	page,	so	I’ll	skip	
that	page.	
	
On	the	Paperback	Content	page,	a	few	things	are	different:	
	
ISBN.	This	is	where	you	can	get	a	free	ISBN	from	Amazon,	or	use	one	you	purchased	from	Bowker.	I	
always	use	the	free	ones	from	Amazon.	
	

	
	
Print	Options.	Generally,	for	fiction	books,	choose	Black	&	white	interior	with	cream	paper.	
For	nonfiction	books,	authors	usually	choose	Black	&	white	interior	with	white	paper.	
	

	
	
	

	



Trim	Size.	This	is	the	actual	dimensions	of	the	physical	paperback	book.	I	always	choose	5.5	x	8.5	
inches,	so	that	all	my	books	are	the	same	size	when	placed	together	on	a	bookshelf.	
	

	
	

	
Bleed	Settings.	Choose	No	Bleed	(unless	you	have	images	in	the	book’s	interior	that	you	want	to	
extend	all	the	way	to	the	page’s	edge).	
	

	
	
Paperback	cover	finish.	This	is	a	matter	of	taste,	but	I	always	choose	Glossy	because	it	makes	the	
cover	images	sharper,	and	the	colors	really	pop.	
	

	
	
	
Upload	your	manuscript.	This	is	the	same	as	with	your	ebook.	BUT…	in	this	case	you	are	uploading	a	
PDF	file	that	is	formatted	specifically	for	your	chosen	trim	size.	Remember,	we	discussed	how	to	
create	your	print	file	in	a	previous	session,	and	the	handout	is	in	the	Resources	page	of	our	website.	
	

	
	
	
	
	
	
	 	



Book	Cover.	Again,	this	is	the	same	process.	BUT…	in	this	case	you	ate	uploading	a	PDF	file	instead	
of	a	JPG.	Your	PDF	file,	provided	to	you	by	your	cover	designer,	is	a	full	wrap-around	cover,	
including	the	front,	the	spine,	and	the	back.	
	

	
	
Barcode.	In	the	image	above,	notice	the	choice	at	the	bottom.	I	always	leave	this	alone	because	I	get	
the	free	ISBNs	from	Amazon.	However,	if	you	bought	your	own	ISBN	from	Bowker,	you	would	need	
to	select	this	choice	and	have	your	cover	designer	insert	your	own	barcode.	
	
AI-Generated	Content.	This	is	the	same	as	for	your	ebook.	Select	No	if	you	only	use	assistive	AI	tools.	
	
Book	Preview.	Launch	this	so	you	can	check	out	the	book	to	make	sure	everything	looks	good.	If	it	
looks	fine,	you	will	click	the	Approve	button	at	the	bottom	of	the	preview	window.	
	
Summary.	This	shows	up	after	you	approve	your	book	in	the	Book	Preview	screen.	The	price	on	the	
right	is	the	printing	cost.	KDP	allows	you	to	purchase	“Author	Copies”	at	this	price	(plus	shipping).	
This	is	how	you	would	buy	copies	for	book	signings.	
	

	
	
	
Click	Save	and	Continue	to	go	to	the	Paperback	Rights	and	Pricing	page.	
	

	
	
	
Most	of	this	page	is	similar	to	the	Kindle	Ebook	Pricing	page	we	looked	at	above.	
For	Territories,	select	All	Territories.	
For	Primary	Marketplace,	select	Amazon.com	
	



Obviously,	you	need	to	set	your	paperback	price	higher	than	the	Kindle	ebook	price	(because	of	the	
cost	of	printing).	In	general,	I	always	set	my	paperback	price	to	where	my	royalty	is	at	least	$3.	On	
the	book	below	(Genesis	Sequence),	it’s	a	fairly	short	book	(about	50,000	words),	the	price	of	
$12.99	gives	me	a	royalty	of	$4.13	per	paperback	sold.	For	books	with	more	pages,	the	printing	cost	
will	be	higher,	so	you	would	have	to	set	the	paperback	price	higher	to	earn	the	same	amount.	
	

	
	
	
You	can	request	a	proof	copy	of	your	book,	but	I	never	do	this.	Why?	Several	reasons.	First,	I	have	
found	that,	if	the	book	looks	good	in	the	Preview	screen	on	the	previous	page,	it	always	looks	good	
when	printed.	So,	there	simply	isn’t	a	need	to	order	a	proof	copy.	Second,	the	proof	copy	has	an	
annoying	gray	stripe	across	the	cover,	so	you	can’t	really	sell	the	book	or	do	much	else	with	it.		
I	just	go	ahead	publish	the	book,	and	it	always	looks	fine.	I	will	go	ahead	and	order	a	copy	for	nyself	
at	the	regular	price	(not	an	“author	copy”),	so	that	it	will	arrive	withing	two	days	(I	have	Amazon	
Prime).	This	allows	me	to	see	that	the	printed	version	looks	fine,	and	it	is	a	copy	I	can	sell	because	it	
doesn’t	have	the	annoying	gray	stripe.	
	

	
	
	

Click	Publish	Your	Paperback	Book.	That’s	it!	It	usually	takes	about	24	hours	for	the	paperback	to	go	
live	on	Amazon.	Congratulations!	
	

	


